
What Is the Significance 

of Earth Day?

2023 was the hottest year on record, with mean global temperatures 
for the 12-month period ending January 2024 climbing to 1.52°C above 
the 1850–1900 pre-industrial average,1 thus breaching the threshold 
established by the Paris Agreement in 2015. 

Record-breaking wildfires in Canada burned more than 18 million 
hectares of land,2 spreading smoke across much of the eastern United 
States and creating air-quality impacts that persist to this day. 

Earth Day 2024 comes at a 
critical time in the ongoing climate crisis.

Severe weather events, ranging from floods and tsunamis to heatwaves and droughts, are becoming more 
common. In fact, the United States experienced a record 28 “billion-dollar” climate disasters in 2023, nearing 
$93 billion in total property damages.3 

Nearly two dozen species were officially declared extinct in 2023, while thousands more species are 
classified as vulnerable or at risk for extinction.4

In the face of such calamities, 
individuals who want to help 
the environment may not 
know where to start. While 
roughly 75% of Americans 

support U.S. participation in international 
efforts to mitigate climate change,5 
nearly as many are unclear about 
which initiatives are most effective in 
combating rising temperatures.6 

Understandably, media coverage of the climate crisis focuses 
in great part on the role of the energy and oil sectors—burned 
fossil fuels are, after all, the leading contributor of greenhouse 
gas emissions globally. But polls from around the globe point 
to a tremendous opportunity to educate the public about 
another major contributor to climate change that they may 
not be aware of: industrial animal agriculture.7 

https://www.ipcc.ch/sr15/faq/faq-chapter-1/
https://www.ipcc.ch/sr15/faq/faq-chapter-1/
https://www.ipcc.ch/sr15/faq/faq-chapter-1/
https://www.climate.gov/news-features/blogs/beyond-data/2023-historic-year-us-billion-dollar-weather-and-climate-disasters
https://www.pewresearch.org/short-reads/2023/08/09/what-the-data-says-about-americans-views-of-climate-change/
https://www.pewresearch.org/short-reads/2023/08/09/what-the-data-says-about-americans-views-of-climate-change/
https://www.greenqueen.com.hk/americans-meat-dairy-consumption-climate-change-lnew-poll/


Highlight companies that are 
promoting and enhancing their 
plant-based food offerings and 

identify areas for growth and 
improvement.

Raise awareness about 
companies that are failing to 
make progress toward their 

professed climate goals.

Bring attention to the role of 
our food system, specifically 
industrial animal agriculture, 

in climate change.

This annual Earth Day report aims to achieve these goals: 

What Is the Link Between Diet & Climate?

21 3

The more that individuals know about the planetary impacts of their food choices, the more empowered 
consumers they will be. Consumer awareness is the first step toward influencing companies to offer plant-

forward, climate-friendly food options and holding them accountable for their role in the climate crisis. Food 
companies, through their purchasing decisions, hold enormous power to create positive change, or do the 

opposite—create more pollution, carbon and methane, food waste, and climbing temperatures.

Animal agriculture is a leading contributor 
to many of the world’s most pressing 
environmental concerns. In fact, according to the 
United Nations, animal agriculture is responsible 
for 14.5% of human-caused global greenhouse 
gas emissions each year. Plant-based menu 
items are eco-friendly options for the growing 
number of climate-conscious consumers. Dietary Impacts8 Meat eatersVegans
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More than three-quarters 
of the world’s soy is fed to 

animals for meat and dairy production, 
while just 7% is used directly for human 
food products.11 

Emissions are measured in carbon dioxide-equivalent.9 This means non-CO2 
gases are weighted by the amount of warming they cause over a 100-year 
timescale.

Greenhouse Gas Emissions per Kilogram of Food Product

Animal Agriculture Is Inefficient and Wasteful

Cycling calories through animals in this way is 
equivalent to 87%–97% food waste in production.

Roughly 80% of agricultural
land is used to produce meat, 

dairy, and eggs, but animal products provide 
only 37% of the global protein supply and 18% 
of our calories.12 

Beef (beef herd)

Lamb & mutton 39.72 kg

Beef (dairy herd) 33.3 kg

Prawns (farmed) 26.87 kg

Cheese 23.88 kg

Pig meat 12.31 kg

Poultry meat 9.87 kg

Eggs 4.67 kg

Rice 4.45 kg

Milk 3.15 kg

Tomatoes 2.09 kg

Maize 1.7 kg

Wheat & rye 1.57 kg

Peas 0.98 kg

Bananas 0.86 kg

Potatoes 0.46 kg

Nuts 0.43 kg

99.48 kg

Raising animals for food is an immensely inefficient use of natural resources. Animal agriculture requires 
land and water to grow crops to feed animals rather than feeding humans directly. For every 100 calories 
fed to animals in the form of human-edible crops, we get only about 40 calories from milk, 22 from eggs, 
12 from chicken, 10 from pork, or three from beef. Every 100 grams of grain protein fed to animals yields 
roughly 43 grams of protein from milk, 35 from eggs, 40 from chicken, 10 from pork, or five from beef.10 

https://ourworldindata.org/soy#:~:text=More%20than%20three%2Dquarters%20(77,%2C%20edamame%20beans%2C%20and%20tempeh
https://ourworldindata.org/soy#:~:text=More%20than%20three%2Dquarters%20(77,%2C%20edamame%20beans%2C%20and%20tempeh
https://josephpoore.com/Science%20360%206392%20987%20-%20Accepted%20Manuscript.pdf
https://josephpoore.com/Science%20360%206392%20987%20-%20Accepted%20Manuscript.pdf
https://iopscience.iop.org/article/10.1088/1748-9326/8/3/034015/meta
https://iopscience.iop.org/article/10.1088/1748-9326/8/3/034015/meta


Animal Agriculture Harms Wildlife Too
According to climate 
forecasts, one million plant 
and animal species could 
become extinct by 2050,13 
25% of the earth could 
face extreme drought or 
desertification,14 and nearly 

six billion people could lack enough drinking water15 
—if we don’t act now. We can all combat climate 
change today by choosing plant-based foods. 

Research suggests that our consumption of animal 
products is “likely the leading cause of modern 
species extinctions, since it is not only the major 
driver of deforestation but also a principle driver 
of land degradation, pollution, climate change, 
overfishing, sedimentation of coastal areas, 
facilitation of invasions by alien species, and loss 
of wild carnivores and wild herbivores.”16 

25%

https://www.nature.com/articles/d41586-019-01448-4
https://www.nature.com/articles/s41558-017-0034-4
https://www.nature.com/articles/s41558-017-0034-4
https://unesdoc.unesco.org/ark:/48223/pf0000261424
https://trophiccascades.forestry.oregonstate.edu/sites/trophic/files/Machovina_2015.pdf
https://trophiccascades.forestry.oregonstate.edu/sites/trophic/files/Machovina_2015.pdf


In addition to a plethora of whole-food plant-
based proteins, such as beans, legumes, and tofu, 
these innovative plant-based proteins are far more 
sustainable than animal-based options: 

•	 In comparison with its quarter-pound U.S. beef 
counterpart, producing the original Beyond 
Burger generates 90% fewer greenhouse gas 
emissions and uses 99% less water, 93% less 
land, and 46% less energy.17 

•	 Compared with beef burgers, Impossible 
burgers require 96% less land and 87% less 
fresh water to produce, generate 89% less 
greenhouse gas, and cause 92% less pollution 
to aquatic ecosystems.18 

•	 Miyoko’s Creamery dairy-free alternatives 
generate up to 98% less greenhouse gas than 
conventional dairy counterparts. 

•	 NotCo’s NotChicken generates 73% less 
greenhouse gas and uses 86% less water than 
chicken made from birds.19 

•	 Plant-based chorizo from Abbot’s emits 84% 
less greenhouse gas and uses 75% less water 
than chorizo made from pork.20 

•	 Zero Egg requires 93% less water, 92% less land, 
and 93% less energy and generates 59% fewer 
GHG emissions than conventional eggs.21 

Climate-Friendly Brands

https://investors.beyondmeat.com/news-releases/news-release-details/burger-benefits-beyond-meatr-releases-impact-report-quantifying
https://investors.beyondmeat.com/news-releases/news-release-details/burger-benefits-beyond-meatr-releases-impact-report-quantifying
https://impossiblefoods.com/sustainable-food/burger-life-cycle-assessment-2019
https://impossiblefoods.com/sustainable-food/burger-life-cycle-assessment-2019
https://www.businesswire.com/news/home/20211221005586/en/NotCo-Ushers-in-a-New-Golden-Era-of-Chicken-with-the-Launch-of-NotChicken%E2%84%A2
https://abbotsbutcher.com/impact
https://zeroegg.com/our-mission


Companies of Note — Coffee Corner
The coffee brands below have added new plant-based offerings to their spring menus. 

We’re particularly excited to see plant-based milk increasingly used as the default 
option for companies’ seasonal or promotional beverages. Offering beverages with 

plant-based milk by default has been shown to greatly reduce customers’ selection of 
cows’ milk, thereby cutting down on food-related environmental impacts. ChooseVeg’s 

report Best of Plant-Based: Coffee Shops explores this topic in great detail. 

https://chooseveg.com/blog/vegan-coffee-shop-report/


Spring Launches

Does Starbucks have emission-reduction targets?

Starbucks

Starbucks’ spring menu features not one but two new seasonal beverages that come 
with oat milk by default: the Iced Lavender Cream Oatmilk Matcha and the Iced 
Lavender Oatmilk Latte. 

Additionally, Starbucks Reserve locations feature several new plant-based options: 
Caramel Mocha Drizzle Affogato, Whiskey Barrel-Aged Malt, and the Roastery Affogato 
Flight, all of which are customizable with oat-milk gelato. Reserve locations have also 

introduced two new plant-based Princi avocado toast varieties: Avocado Toast with Pickled Red Onions and 
Avocado Toast with Cherry Tomatoes. 

Room for improvement: We continue to urge Starbucks to drop its plant-based milk upcharge and 
add substantial plant-based food options, such as a plant-based breakfast sandwich or pastries, to its 
permanent menus across the United States.

Yes. Starbucks is aiming for a 50% absolute reduction in scopes 1, 2, and 3 GHG emissions by 2030 (from 
fiscal year 2019).22

Unfortunately, Starbucks’ GHG emissions are currently 8% above baseline, per the 
company’s most recent reporting.23 Starbucks has made some progress toward its 
50% water conservation goal in fiscal year 2023, decreasing the company’s total 
water withdrawal by 9% from 2019.24

While the company cites “expanding plant-based menu options” as the first of its five focuses for achieving 
the emission and water-efficiency objectives above,25 Starbucks leaves significant room for improvement in 
increasing the scope, accessibility, and promotion of its plant-based offerings.

https://stories.starbucks.com/press/2024/starbucks-spring-menu-blooms-with-new-lavender-drinks/
https://stories.starbucks.com/press/2024/new-starbucks-reserve-affogato-and-malt-beverages-debut-at-starbucks-reserve-roasteries-and-stores/
https://www.starbucks.com/responsibility/planet/


Spring Launches

Peet’s Coffee 

Peet’s Coffee launched several new seasonal beverages this spring that come with 
plant-based milk as the default: Honey Almond Matcha Latte with Almond Milk, Honey 
Almond Latte with Almond Milk, and Almond Cold Brew Oat Latte. Additionally, the chain 
has introduced its plant-based Southwest Breakfast Burrito. 

During Earth Month, Peet’s will also offer customers a 25% discount for a plant-based 
bundle (dairy-free beverage and warm plant-based food item). Loyalty members can 

also access a $1 discount on the seasonal beverages. 

Room for improvement: We would love to see Peet’s drop the plant-based milk upcharge for its full menu.

Does Peet’s have emission-reduction targets?

Yes. JDE Peet’s (Peet’s Coffee’s parent company) aims for a 25% absolute 
reduction in scopes 1 and 2 GHG emissions and a 12.5% absolute reduction in 
scope 3 emissions by 2030 (from 2020). As of JDE Peet’s most recent reporting, 
the company has achieved a 21% reduction in scopes 1 and 2 emissions, as well 
as a 9% reduction in scope 3 emissions.26



This spring, Caribou Coffee introduced its Honey Lavender Espresso Shaker, which 
comes with oat milk by default. This new beverage joins the company’s lineup of 
espresso shakers, all of which come with oat milk as the default. Additionally, Caribou 
Coffee offers plant-based milk at no additional cost to customers using the chain’s 
Caribou Perks app.

Room for improvement: We would love to see Caribou offer plant-based milk as the default for more of its 
seasonal and promotional beverages. Although the chain’s spring menu also features the Iced White Mocha 
with Lavender Oatmilk Cold Foam, aside from the oat milk cold foam, the default option for this beverage is 
cows’ milk.

Spring Launches

Does Caribou Coffee have emission-reduction targets? 

Caribou Coffee

While Caribou Coffee has yet to set time-bound climate-related ESG targets, the company reported the 
following in its 2022 ESG report (published in August 2023):27 

In 2022, we conducted Caribou’s first company-wide carbon footprint using 2021 
data. As expected, Caribou’s Scope 1 and 2 GHG emissions stemming from our day-
to-day company operations were minor in comparison to Scope 3 emissions, which 
are associated with our supply chain—the largest portion attributed to green coffee 
production, followed by food products (especially dairy). … Scope 1 and Scope 2 
emissions accounted for 15% of Caribou’s emissions collectively, while 85% were 
Scope 3 emissions. … Caribou Coffee has taken steps to set science based carbon 
reduction targets. Our next step is to determine what type of reduction target is 
achievable in the short run, and what our vision is for the longer term.

Furthermore, Caribou Coffee states that “plant-based and non-dairy offerings will be a continued focus” 
for the company, “not just because of guest preference” but because the company “will continue to 
consider the climate impact” of the products that it sources.28



Armored Fresh has brought 
oat milk cheddar cheese 
to 15 Bareburger locations. 

This is the latest in Bareburger’s lineup of plant-
based offerings—Impossible burger and chicken 
nuggets, the “My Sunshine” sweet potato burger, 
the cilantro black bean burger, Blue Marble 
vegan coconut ice cream, and more. 

After a successful trial, 
Smashburger has officially 
added jackfruit-based 

jack & annie’s burgers to its permanent menus 
nationwide. The chain also offers black bean 
burger patties and dairy-free milkshakes made 
with Eclipse ice cream.

Spring Launches Spring Launches

Does BareBurger have
climate-related ESG targets?

Does Smashburger have 
climate-related ESG targets?

Companies of Note — Restaurants

Bare Burger Smashburger

While Bareburger offers a wide 
array of plant-based menu 
options, the company has yet to 
publish specific climate-related 
ESG goals.

While Smashburger offers a 
wide array of plant-based menu 
options, the company has yet to 
publish specific climate-related 
ESG goals.

https://bareburger.com/about/armored-fresh/
https://vegconomist.com/gastronomy-food-service/fast-food/smashburger-adds-jack-annies-vegan-jackfruit-burgers-non-vegan-buns/


Prominent foodservice 
management company Guest 
Services Inc. has published  
a landmark plant-based 

menu goal: “In an effort to commit to more 
environmentally friendly food and beverage 
practices, Guest Services established a goal that 
40% of meals/entrees on our menus will be plant-
based by 2028 and we will reduce the purchases 
of animal protein by 5% by the year 2027.”29

After the successful trial of 
its DefaultVeg strategy (in 
collaboration with the Better 
Food Foundation and Food 
for Climate League), Sodexo 
has announced plans to 
significantly expand its plant-

based default program to nearly 400 college and 
university campuses nationwide.30 In its initial pilot 
study, Sodexo observed that presenting plant-
based options as the default greatly increased their 
selection frequency and thereby reduced food-
related environmental impacts. The company’s 
expanded program will bring plant-based defaults 
to roughly one million students daily. 

New Policy

New Policy

Does Guest Services have 
emission-reduction targets?

Companies of Note — Foodservice Management

Guest Services Inc. 

Sodexo

While Guest Services has not 
yet established a time-bound, 
quantifiable climate-related 
ESG target, the company’s 
commendable new policy is 
a tremendous step toward 
greater sustainability and 
reduced food-related GHG 
emissions. 

Does Sodexo have emission-reduction targets? 

Yes. Sodexo aims to reach net-zero GHG emissions 
by 2040 (from 2017) and reduce scopes 1, 2, and 3 
emissions by 35% by 2025 (from 2017). In A Better
Tomorrow: 2023 Sustainability and Corporate Social
Responsibility Report, the company reports a 48% 
reduction in scopes 1 and 2 emissions, as well as a 30% 
reduction in scope 3 emissions, for fiscal year 2023.31 

“Half of Sodexo’s carbon emissions 
come from our supply chain,” the 
company states, “primarily from 
commodities such as meat and dairy 
products, palm oil and paper, which 
also drive deforestation.”32

https://www.guestservices.com/our-planet/sustainability/
https://www.guestservices.com/our-planet/sustainability/
https://www.guestservices.com/our-planet/sustainability/
https://finance.yahoo.com/news/sodexo-launches-massive-expansion-defaultveg-181200495.html?guccounter=1
https://us.sodexo.com/inspired-thinking/positive-impact/sustainability-social-responsibility-report
https://us.sodexo.com/inspired-thinking/positive-impact/sustainability-social-responsibility-report
https://us.sodexo.com/inspired-thinking/positive-impact/sustainability-social-responsibility-report


After the launch of its much-lauded plant-based mac and cheese, The Kraft Heinz 
Not Company has introduced the first-ever plant-based Oscar Mayer hot dogs and 
sausages.

Spring Launches

Does Kraft Heinz have emission-reduction targets? 

Companies of Note — Product Launches

Kraft Heinz

Yes. Kraft Heinz aims to achieve 
net-zero GHG emissions by 
2050 (from 2021) and a 50% 
reduction in scopes 1, 2, and 3 
emissions by 2030 (from 2021).33 

https://news.kraftheinzcompany.com/press-releases-details/2024/Hot-Dog-The-Kraft-Heinz-Not-Company-Launches-First-Ever-Plant-Based-Oscar-Mayer-Hot-Dogs-and-Sausages/default.aspx
https://news.kraftheinzcompany.com/press-releases-details/2024/Hot-Dog-The-Kraft-Heinz-Not-Company-Launches-First-Ever-Plant-Based-Oscar-Mayer-Hot-Dogs-and-Sausages/default.aspx
https://news.kraftheinzcompany.com/press-releases-details/2024/Hot-Dog-The-Kraft-Heinz-Not-Company-Launches-First-Ever-Plant-Based-Oscar-Mayer-Hot-Dogs-and-Sausages/default.aspx


Does Unilever have emission-reduction goals?

Yes. Unilever aims to achieve net-zero GHG emissions by 2039 (from 2015). In 2023, the company reported a 
74% reduction in scopes 1 and 2 emissions (from 2015).35

Additionally, the company’s “full-value-chain” scopes 1, 2, and 3 GHG emissions 
dropped by 3% on a per-consumer-use basis from 2022 and by 21% from 2010.36

Unilever has also set a goal of “€1.5bn of sales per annum by 2025 from plant-based products in categories 
whose products are traditionally using animal-derived ingredients.”37

Companies of Note — Unilever

Unilever has collaborated with precision-fermentation dairy company Perfect Day to 
develop its new Breyers lactose-free chocolate ice cream. By producing whey protein 
from precision fermentation, Perfect Day’s process cuts blue water consumption by up 
to 99%, greenhouse gas emissions by up to 97%, and nonrenewable energy use by up 
to 60% compared with traditional dairy production.34 

Spring Launches

https://perfectday.com/newsroom/perfect-day-and-unilever-launch-new-breyers-lactose-free-chocolate/


The following companies have climate-related ESG goals but are not taking 
steps to launch, promote, or incentivize plant-based menu choices this spring.

Climate Talk, Not Enough Action?

In 2017, sweetgreen committed to carbon neutrality by 2027. The chain’s 2022 ESG report 
shows, however, that the company’s total carbon emissions increased by roughly 26% 
between 2021 and 2022.38 Notably, food-related scope 3 emissions rose by about 35%.39 
The chain continues to roll out high-emitting animal products, such as steak, which 
it trialed in early 2024, so the company’s path toward carbon neutrality is unclear.

sweetgreen

Recommendations: sweetgreen could make progress toward its sustainability 
goals by innovating the menu to be plant-based by default. The majority of 
sweetgreen’s menu choices come with chicken as the default option, and the 

specials often include chicken. Six of the chain’s seven bowls and seven of its eight salads 
come with animal products as the default, as of current writing. Rather than moving toward 
a more plant-based, sustainable menu, sweetgreen has been expanding animal-protein 
offerings, as with the steak rollout. Presenting plant-based proteins as the default choice is 
likely to increase the customer-selection frequency of these more climate-friendly options 
and decrease overall food-related environmental impact.



Chipotle

Chipotle aims to reduce its scopes 1, 2, and 3 emissions by 50% by 2030 (from 
2019). While the company has reduced its scopes 1 and 2 emissions by 13% since 
2019, its scope 3 emissions, which constitute 95% of the company’s total emissions, 
have risen steadily each year and are now 26% above baseline.40 The chain recently 
returned chicken al pastor to its menu, expanding its range of animal products 
rather than offering new plant-based innovations. This is at a time when a recent 

undercover investigation revealed shocking cruelty in the company’s chicken supply chain.  

Recommendations: Chipotle could better reduce its carbon footprint by adding innovative 
and more sustainable plant-based proteins to its permanent menu and exploring ways to 
promote and incentivize customer selection of these more climate-friendly choices.

https://chipotleexposed.com/


Panera

Panera has set an ambitious goal to be climate positive by 2050. The company has 
also worked for years with the World Resources Institute on the institute’s Coolfood 
program to identify lower-carbon entrees on the company’s menu and label them 
with the program’s low-carbon certification badge. While Panera achieved a 27.6% 
reduction in total GHG emissions between 2019 and 2020, the company’s total 
emissions have steadily crept back up each year since and now sit at just 12.7% 
below baseline.41 

Furthermore, news of a 2024 menu revamp heavy on meat and dairy—featuring dishes like 
bacon mac and cheese, the Chicken Bacon Rancher, and ciabatta cheesesteak—calls into 
question the company’s plans to prioritize sustainable plant-based dishes. 

Recommendations: Panera could better progress toward its climate-positive 
goal by offering more options that are fully plant-based by default and adding 
innovative and sustainable plant-based proteins and dairy alternatives to 

its menu. The company’s own “Eating Vegan” web page reveals the extremely limited 
selection of plant-based items currently offered by the chain, most of which require a 
customer to request the omission of animal products and cannot be made with plant-
based protein instead. Also worth noting is that of the 22 meals currently listed on Panera’s 
climate-friendly menu (which includes dishes with ham, cheese, and tuna), only one—steel 
cut oatmeal with strawberries and pecans—is fully plant-based. 

https://www.panerabread.com/en-us/menu/nutritious-eating/diet/vegan.html
https://www.panerabread.com/en-us/menu/nutritious-eating/diet/climate-friendly-meals.html
https://www.panerabread.com/en-us/menu/nutritious-eating/diet/climate-friendly-meals.html


Even modest decreases in meat and dairy consumption 
can greatly reduce an individual’s environmental 
impact. Consider the following easy recipe swaps and 
their corresponding decreases in CO2e: 

Make Your Food Choices Matter 
This Earth Day

•	 Black beans’ carbon footprint is 96.7% lower than 
ground beef’s. Try beans instead of beef for your 
next batch of chili.

•	 Vegan cheese’s carbon footprint is 80.4% lower 
than that of cheese made with cows’ milk. Make 
your next bowl of mac n cheese plant-based! 

•	 Tofu’s carbon footprint is 65% lower than chicken’s. 
Experiment with fried tofu instead of fried chicken 
on your next sandwich. 

•	 Tempeh’s carbon footprint is 91.2% lower than 
bacon’s. Consider tempeh bacon for your next BLT! 

•	 Plant-based eggs boast a carbon footprint 98% 
lower than that of chicken eggs. Try a plant-based 
omelet at your next brunch! 

•	 Oat milk’s carbon footprint is 85% lower than that of 
cows’ milk. Swap cows’ milk for plant-based milk in 
your next smoothie. 

Learn more about including plant-based 
meals in your week with ChooseVeg’s How 
to Eat Veg guide.  

If you are a company that wants to 
explore creating sustainable plant-

based menus, contact us at ChooseVeg.

https://chooseveg.com/hev/
https://chooseveg.com/hev/
https://chooseveg.com/corporate/


Appendix
Starbucks:

Peet’s Coffee:

Caribou Coffee:

https://stories.starbucks.com/uploads/2024/02/2023-Starbucks-Global-Impact-Report.pdf
https://www.jdepeets.com/sustainability/
https://www.cariboucoffee.com/wp-content/uploads/2023/08/2022-Caribou-Coffee-ESG-Progress-Report.pdf


Sodexo:

                  

Kraft Heinz:

https://us.sodexo.com/inspired-thinking/positive-impact/sustainability-social-responsibility-report
https://www.kraftheinzcompany.com/esg/pdf/KraftHeinz-2023-ESG-Report.pdf


Unilever:

Sweetgreen:

https://www.unilever.com/files/66bc4aea-608f-46ee-8da3-cde0ec8ebe90/unilever-annual-report-and-accounts-2023.pdf
https://investor.sweetgreen.com/governance/esg/default.aspx


Chipotle:

Panera:

https://www.chipotle.com/sustainability
https://www.panerabread.com/content/dam/panerabread/integrated-web-content/documents/press/2023/panera-bread-2022-responsibility-update.pdf
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