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https://welfarefootprint.org/research-projects/laying-hens/
https://welfarefootprint.org/research-projects/laying-hens/
https://www.efsa.europa.eu/en/efsajournal/pub/rn-97
https://www.ifn.se/media/2c1bhxzx/wp1422.pdf
https://www.ifn.se/media/2c1bhxzx/wp1422.pdf
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e Ahold Delhaize

e Autogrill

e Carrefour

¢ Couche-Tard

e Groupe Casino

e Jerénimo Martins / Ara
e Kewpie

e Mars

e McDonald’s

e Seven & i Holdings
e Subway

e Walmart
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e Aldi Siid

e Associated British Foods
e Chili's

e Costa Coffee

¢ Dia

e Elior Group

e Olive Garden

e OQutback Steakhouse

e Shake Shack

e The Cheesecake Factory
e KFC

e Pizza Hut
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e General Mills
e |IKEA

¢ Krispy Kreme
e Nestlé

¢ PepsiCo

e Burger King

e Sodexo
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e Aramark

¢ Compass Group

¢ Costco

e Danone

e JM Smucker Company
e Kellogg's

e Kraft Heinz

e Marks & Spencer

¢ Newrest

e Unilever
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https://mercyforanimals.org.br/pesquisa-mostra-nova-demanda-do-consumidor/
https://journals.plos.org/plosone/article?id=10.1371/journal.pone.0109177
http://ifrj.upm.edu.my/21%20(04)%202014/26%20IFRJ%2021%20(04)%202014%20Matilda%20217.pdf
https://www.gallinaslibres.org/wp-content/uploads/2021/12/Informe-PAE-Gallinas-libres-INTERACTIVO.pdf
https://mercyforanimals.lat/politicasinjaulas/
https://drive.google.com/file/d/1ecR7Is1J3dafi2LTuso_6dV-B6HJT4my/view

