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Important Disclaimer

This report (“Report”) or any written material provided to you 

by Mercy For Animals Inc. (including Transfarmation™) or any of 

its affiliates (together, “MFA”), including but not

limited to information or written material prepared by third 

parties, should not be construed as advice or in any way an 

endorsement or a recommendation by MFA.

The Report should not form the primary basis for any decision 

that you make in relation to matters referenced herein and 

is not a substitute for performing any and all necessary due 

diligence, including consulting independent agricultural, legal, 

tax, finance, and other expert advisors.

Neither MFA nor any of its officers, directors, agents, or 

employees makes any warranty, expressed or implied, of any 

kind or accepts liability for any losses, damages, costs, or 

expenses of any kind or description relating to the adequacy, 

accuracy, or completeness of the information contained in the 

Report.

The Report is for your general information only, and MFA is 

not soliciting any action based on it. Any view or opinions 

expressed are valid only as of the date indicated. MFA does 

not accept any responsibility to update any views, opinions, or 

other information contained in the Report.

© 2024 by Mercy For Animals Inc. All rights reserved.
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Building an Online Presence for Your 
Business

In today’s digital world, having an online presence can be 

incredibly important for businesses of all kinds. But what 

exactly does an online presence mean?

An online presence is how your business or brand shows up 

online—your online touchpoints, which could include these:

•	 Channels on social media platforms, such as Facebook, 

Instagram, and YouTube

•	 Your business’s website, blog, or online store

•	 An email newsletter

•	 Mentions of your business in online publications

•	 Your business’s inclusion in membership lists, such as your 

area chamber of commerce

Each of these touchpoints enables existing and potential customers to learn more about your business and how to reach you. They 

also give you an opportunity to tell your personal story or your brand’s story to help people feel more connected to your business and 

increase the likelihood that they’ll want to support it.  

 

A strong digital presence can do the following:

•	 Give your business greater visibility and attract more customers

•	 Help build trust and credibility

•	 Make it easier to communicate with customers and respond to their needs

•	 Provide opportunities for more budget-friendly advertising than through traditional means, like print, radio, or TV 

When thinking about the online presence you want to create, there are several things to consider. 

Which platforms make the most sense for your business? 

You don’t have to be on every social media platform. Which platforms align with the kind of 

content you want to share? Will your content be more image-heavy and therefore best for 

a platform like Instagram or Facebook, or would sharing videos be the best way for you to 

tell your story? Perhaps you want to create a weekly newsletter informing customers which 

crops are in season or a monthly blog post providing updates about life on the farm. Maybe 

you’re looking for feedback from your customers on which crops to plant next year and need 

a platform that makes administering a poll or survey easier. 

You may also want to consider your target demographic. For example, most Instagram users 

are between ages 18 and 39. Most Facebook users are between 30 and 39 or over 50. Both 

platforms are more oriented toward photo and video sharing, but they can also be used to 

generate discussion.

Regardless of your goals, having a simple website with your business name, hours, and 

contact information can have immense benefits and is worth considering. Also, take a 

few minutes to set up a free business profile on Google. This will help people locate your 

business more easily through Google or Google Maps; allow customers to post reviews; and 

enable you to share photos and business hours, respond to reviews, and more easily engage 

with customers.

https://www.statista.com/statistics/1337525/us-distribution-leading-social-media-platforms-by-age-group/
https://www.statista.com/statistics/1337525/us-distribution-leading-social-media-platforms-by-age-group/
https://www.google.com/business/
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How much time can you dedicate to 
maintaining your online presence?

You should keep the content on your website and any other 

digital sites up to date, including contact information, current 

inventory, photographs, and business hours (if relevant). 

Consider the amount of time you have to create social 

media content and post regularly, engage with comments 

and messages, and share posts from other accounts (and 

hope they reciprocate). If you go too long without posting 

or responding to messages, people may think you’ve gone 

out of business. You don’t want to spread yourself too thin. 

Scheduling tools can help you manage your online presence 

by planning out your content. Some common ones are 

Hootsuite, Later, and Buffer. Meta also has a scheduling tool 

in Meta Business Suite that you can use for free. 

How can you make sure you’re optimizing users’ experience when they reach your 
content? 

If customers reach your website and find it clunky to navigate; difficult to read; or lacking functional links, buttons, or forms, they will 

be unlikely to stick around very long, much less purchase anything. Consider the following:

Reading level 
•	 More than half of U.S. adults read below a sixth-grade level. 

•	 Avoid using jargon or overly technical, complex words with many syllables.

•	 Keep sentences short.

•	 Use readability calculators, like this one, to determine the approximate reading level of your text. 

White space
•	 Keep the layout of your website or posts simple.

•	 Use ample white space to make your content easier to read.  

Font choice
•	 Sans serif fonts are easier to read than serif fonts. 

•	 Avoid using script text and writing in all capital letters.

•	 Use 12-point font or higher.

•	 Avoid overusing bold or italic type and flashing or blinking  

text or images.

Mobile experience
•	 In the United States, nearly half of all internet traffic comes from phones and tablets, so make sure your content looks great on 

both desktop and mobile devices.  

•	 Check out this article for a few great examples and tips.

Building an online presence can seem overwhelming and a bit intimidating at first, but many online tools are available to help you 

create a great representation of your brand. Canva is a user-friendly site that can help you develop social media posts, websites, 

newsletters, and more without any graphic design experience at all. There are also several website builders, such as Weebly, 

Squarespace, and Shopify, that make creating a fantastic website or online store easy. Just be sure to do your homework to 

understand which option has the features you need at a price you’re willing to pay. Watching YouTube videos of the various platforms 

can be a helpful way to get a better idea of how each site works and whether it’s the right tool for you. Here is a free guide on using 

Instagram for business, and here is one for Facebook. 

Serif

Abc
A serif is a small flourish on the  

ends of the strokes that make up 
letters and symbols.

Sans Serif

Abc
“Sans” (without) serif fonts do not  

have any flourishes at the ends  
of the strokes. 

https://www.hootsuite.com/
https://later.com/
https://buffer.com/
https://business.facebook.com/
https://goodcalculators.com/flesch-kincaid-calculator/
https://www.wix.com/blog/mobile-website
http://canva.com
https://www.weebly.com/
https://www.squarespace.com/
https://www.shopify.com/
https://buffer.com/library/instagram-for-business-tips/
https://buffer.com/library/how-to-create-manage-facebook-business-page/
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